The formation of the markets or commercial and industrial centres has always been consistent with the process of city development and the bilateral effect of these two on each other has always contributed to the process of their development. In other words, the development of a city has necessitated the establishment of economic centres namely markets. However, nowadays, due to sole consideration of economic aspects of the markets, the shopping areas have lost their attractiveness to most citizens. Therefore, because of lack of freshness in the of markets, establishment of effective social interactions in the context of markets is not possible. This is while the atmosphere of the markets along with business activities and people's routine life can play a significant role in the activeness of a city. Thus, paying attention to the vitality of the markets in city neighbourhoods seems crucial. The present study, therefore, aimed to investigate the influential factors in creating and promoting the vitality of the local markets. The method of this study was descriptive-analytical and the data was collected through library study and questionnaire. The data analysis revealed that most of the changes in the vitality of Amirkola's local markets were due to changes in the physical factors.
Introduction
Histroy has shown that one of the main spaces with different usage in Iran's historical cities is the market. Market which is one of the main social urban spaces in every society has created an intertwined network of social and economic centres and has played a crucial role in formation of the skeleton and physical structure of the Iranian Islamic cities (Kousha, 2013) . Therefore, the markets, especially locla ones can be one of the main factors in creation of social interaction, movement and vitality in every residential neighbourhood which despite the evolution and development of cities," has led to "durability of them (Mirmoghtadaei, 2004) . The importance of the existence of markets became more obvious when the indiscriminate development of urbane fabric, the increase of public transportation vehicles, and damage to the environment had a detrimental effect on structure of the city, so the citizens' physical and mental health (Watson et al., 2003) . Threfore in such a situation, the need for having a lively city space is highly felt and "one of the most important concerns in the design of public spaces of the cities, is their vitality-a crucial factor in continued presence of the citizens" (Hoseini Mofrad & Doulabi, 2014) . In line with continued presence of citizens, there are some principles of human and environment mutual interaction which according to Gifford, in environmental psychology, individuals transform the environment and at the same time their behaviour and experiences will be transformed by the environment (1997) . Therefore by applying the framework of environmental psychology (a mutual understanding of individual and environment) and considering the role of the skeleton of the markets in transfer of the sense of vitality, it would be possible to take a step forward creating vitality in current markets. One of the areas which despite a long history and a growing population is in need of review in this area is the city of Babol. This is because the residents daily needs to commercial centres and disregarding the required infrastructure in the city has caused the multiplicity of local markets in every area of residential neighbourhoods such as Amirkola in Babol. The necessity of existence of these markets in one way and the problems caused by them on the other hand indicates that these highdensity residential areas are in need of revision. So it isinvestigates how these elements influence the urban character of the markets as the most influential space in the skeleton of the city and the life of people. To achieve the objectives of the study, relying on library research and field study, the existing definitions has been taken into account through descriptive analysis. Then based on the theory of environmental psychology and the needs of today's culture, the influential factors effective in progress of local markets has been investigated with reference to the historical past. After the data was collected using a questionnaire, the influential factors in the area of Amirkola from the user perspectives were analysed. Examining the provided Tables, the factors affecting the vitality, the direction and strength of correlation between them can clearly be understood and it can be concluded that there is a correlation between vitality and the physical factors. So the cause of many changes in the vitality of the market of Amirkola is caused by the change in physical factors.
The Theoretical Framework of Research
The main framework of this article is based on the knowledge of mutual interaction of human and environment. Due to the decline in quality of life, the modern psychology examining the impact of the physical environment on human behaviour, has considered the environmental design. Thus psychology is integrated with the professional design and as a result the knowledge called "environmental psychology" is formed (Motalebi, 2003) . Since the concept of urbane vitality is dependent to the liveliness of the place, movement and presence of people in the streets and the human diversity at different times (Oruc & Giritlioglu, 2005) , the environmental psychology has shaped the connection between the concept of vitality and environment. Therefore the structure and framework of the present study is in line with this aim.
Vitality of the Markets
The life of individuals is dependent to having interaction with others and what enliven a space are the people and their active and joyful presents in that space (Pakzad, 2003) . So the vitality in the markets will be defined as follows: "the market is the central core of every city, a place of the presence of different stratum of people with different needs. The vitality of the markets and their survival time is dependent to the presence of people and the persistence of their presence. Each market due to its architectural style and physical space has a crucial role in creation of a sense of vitality as the main factor in ongoing presence of people in the markets" (Hoseini Mofrad & Doulabi, 2014) . Thus creating an atmosphere suited to the social presence of people requires the review of factors involved in its creation.
The Category of Factors Affecting the Vitality
To properly achieve to these factors, it has been tried to collect the point of view of theorists and scholars in this field. Thus, the opinions just focused on vitality have been considered. In this regard, the studies like the article published by the World Urban Forum named "Cities for Life", the criteria and principles proposed for the vitality of habiTable communities in the American Institute of Architects, the surveys done by the Urban Land Institute-Triangle and also the arguments made by philosophers such as Charles laundry, Jane Jacobs, Barton et al. and Rob carrier have been cited. The Criteria laid down by theses researchers have yielded a sparse arrangement of vitality factors.
In order to categorize the vitality factors, it seems necessary to show them in a Table. The commonality of different theories is discussed in Table 1 . So an efficient step has been taken to reveal a general categorization of the vitality factors. (Barton et al., 2003) . 3. Charles laundry also refers to air and noise pollution and traffic density as problems for development of vitality and environmental livability (2000) . Therefore walkability can be a response to these problems. 4. Rob Carrier also believes that one of the factors for vitality development of urban spaces is caring for the walking routes in the cities (Habibi & Salimi, 1997) . 5. American Institute of Architects refers to providing of a variety of travel options, including "walking" (Allison et al., 2005) . Diversity 1. Vancouver World Urban Forum assumes the protection of green spaces and corridors as an essential factor for improvement of biodiversity, so the development of vitality (Timmer & Seymoat, 2005) . 2. Barton and his colleagues refer to increasing of commercial and non-commercial centers' diversity as a way of improvement of the factor of diversity (Barton et al., 2003) . 3. Jacobs also argues that the urban health and vitality is dependent to economi diversification and human diversity (Jacobs, 2009 (Krier, 1996) . 2. According to Urban Land Institute-Triangle, the 24-hour function of a place during the week, as a social factor is one of the most important function ors in attracting people to a place, their return and finally vitality of that place (ULI, 2011). 3. One of the conditions proposed by Jacobs in order to make diversity and prosperity in the streets is the attendance of people in these places at different times of the day.
In examining the above table, the factors such as walkability, diversity, identity, flexibility and mixed land use, green spaces, supervision and security, the observance of human scale and the 24-hour spaces are known as indicators of vitality which are common in theories of many scholars. To reach to the appropriate principles in this regard, it is necessary to consider the effectiveness on and relevance of each of these factors to the vitality of the market area of Amirkola.
Methodology
The intended site is located in the road of Divkola to Chehelsotoon in Amirkola. The intended area in the study has been considered in an overview of the country which has been shown in the below maps. The area of Friday market in Amirkola which has many customers (see Figures 1 to 4) has been selected based on the following criteria: 1. The area should have enough appeal to attract people. 2. People should always be eager to attend and visit the place. 3. The intended area should always have the reputation and susceptibility of being a shopping centre. 4. The vitality of the intended area should be subject to decline. 5. The selected area should have the capability of improvement.
The population of the study were the customers of the Amirkola Friday market. Based on the collected data from the context, now (at the time of writing the present book) the population of Amirkola is about 30,000, which part of the population lives in the city and the others reside in the nearby villages (Gholizdeh, 2012, 95) . To study the population of over 19 years old in the area, the age pyramid of Amirkola was used (Gholizdeh, 2012, 97) . Using the Cochran formula for the over 19 years old population of the Amirkola, the sample size 377 (error of 5%) was achieved. However, due to limitations for conducting the study (time and cost), many researcher have suggested the minimum sample size in their various statistical analysis. Considering the subject of the present study and so the use of factor analysis, correlation and regression, the sample size of 200 has been suggested (Kline, 2011) . The sample size of 200 has also been used in a similar article which has considered the factors affecting the vitality of urban spaces from the point of view of employees and the beneficiaries of Sattarkhan Street (Khasto & Saeedi Rezvani, 2010) . Therefore based on these evidences the sample size of 200 has been taken for the present study.
The participants of the study were divided into two groups of sellers and costumers. Most of the participants were those who had come to the market with the aim of shopping and the fewer number of the participants were those who had come for other purposes. 53% of participants were male and 47% of them were female. Most of the participants were self-employed (27 %), while the fewest number of participants belonged to the retired people (1.5 percent). While Most of the participants of the study were from Babol (5/47 percent), the fewer number of them were from Babolsar (4%). The age range of the participants was from 19 to 72 years old which 19.5% of them were unmarried and the other 79/5% were married. Most of the participants' level of education was high school diploma and associate degree (44%) and the fewer number of them were the graduate and above the graduate ones (6.5 percent).
Given the objectives of the study, a questionnaire containing a classification of vitality and the factors affecting it was prepared. Based on the response of the users of the area the distribution of each variable can be identified and classified to investigate the effectiveness of factors affecting vitality and examine the strength of the correlation between these factors.
Data Analysis: Correlation between variables
At this stage of the study, using the results of the questionnaire responses and the software of SPS the assumption of normal distribution of the data was checked by Kolmogorov-Smirnov test. The result of Kolmogorov-Smirnov test showed that vitality variables of diversity, mixed land use, human scale and the 24-hour spaces were not normally distributed. Due to the non-normal distribution of these variables, Spearman test was used to measure the degree of association between the variables. As it is indicated in the table there is a correlation between the vitality as a dependent variable and walkability, identity, diversity, mixed land use, green spaces, supervision and security, human scale and 24-hour spaces as the independent variables. Thus, by applying the regression, first, changes in the dependent variable can be predicted from changes in the independent variables and second, the share of contribution of each of the independent variables' changes in prediction of the dependent variable changes can be determined.
Factors Affecting the Creation of Vitality in the Market of Amirkola
Stepwise multiple regression and algebraic method was used in the present study. In the algebraic approach all variables are simultaneously entered into the regression equation. In this method, because all the variables regardless of their correlation coefficients are entered in the model, it is likely that the non-significant variables also remain in the equation. In stepwise multiple regression, the variable that has the highest correlation with the dependent variable or has the highest degree of multiple coefficient of determination is the first variable which is entered into the equation. As Table 3 shows, the multiple correlation coefficient is equal to 0/44 which indicates that the association of the independent variables with the vitality of Amirkola's market is 44%. The coefficient of determination is equal to 0/19 which means that about 19% of the vitality of Amirkola's market is predicted by the mentioned variables and the remaining 81% is due to other factors. The observed F ratio of the coefficient of determination is equal to 6/60 which is statistically significant at a very high level of (Sig = 00/0).
The Standardized coefficient of regression in Table  4 shows that the variable of walkability with regression coefficient of (Beta = 0/16) is the strongest predictor of vitality of Amirkola's market. As it is indicated in Table 3 , the multiple correlation coefficient is equal to 0/41 which indicates that the association of the independent variables with the vitality of Amirkola's market is 41%. The coefficient of determination is equal to 0/17 which means that about 17% of the vitality of Amirkola's market is predicted by the mentioned variables and the remaining 83% is due to other factors. The observed F ratio of the coefficient of determination is equal to 20/57 which is statistically significant at a very high level of (Sig = 00/0).
To determine which of independent variables owns the most and the least share of contribution in predicting the dependent variable (the vitality of Amirkola's market), we should refer to the regression table. In the table of regression equation, the relative importance of each independent variable in prediction of changes in the dependent variable has been obtained by considering the degree of coefficients and weighted regressions.
The standardized coefficient of regression in Table 6 indicates that the variable of walkability with regression coefficient of (Beta = 0/24) is the strongest predictor of vitality of Amirkola's market. After the walkability, the variable of supervision and security with standardized coefficient regression of (Beta = 0/21) is the second strongest predictor.
Y=1/85+ 0/06 x1 + 0/07 x2 = Y dependent variable (vitality) (vitality) = X1 independent variable (walkability) independent variable = X2 (supervision and security)
Conclusions
The identification of effective factors in creating special vitality in places like market requires an investigation of interaction and communication structures of individuals. This study aimed to identify and investigate the different aspects of vitality, its shaping factors and the way of each of these factors' influence on vitality. As a result, significant factors of vitality such as walkability, diversity, identity, flexibility, mixed land use, green space, supervision and security, observance of human scale, and 24-hour spaces were identified through the collection of general opinions of the pundits. Therefore, a new step was taken in the understanding of vitality in the environment. After achievement to these factors, applying field study and collecting questionnaire data, each of these factors from the point of view of users in the area of Amirkola were analyzed through SPSS software. It can be stated that there is a correlation between vitality as a dependent variable and independent variables of walkability, identity, diversity and mixed land use, green spaces, supervision and security, human scale and 24-hour spaces. Therefore the main objective of the stud, achieving to physical factors and principles to strengthen the sense of vitality, was quite achieved. Because according to the findings of the study, the correlation between the physical factors and vitality is meaningful in such a way that the cause of a lot of changes in the vitality of Amirkola's market can be related to changes in the status of physical factors.
But regarding the recognition of the independent variables with the most and least share of influence in explaining and predicting vitality as the dependent variable, it should be stated that variables of walkability is the strongest predictor of the vitality of the Amirkola's market. The factor of supervision and security is the second strongest variable. The results of this study can be used in urban design and planning, so by strengthening the factors of walkability and safety and consideration of other factors, the improvement of walkability can be expected.
